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ABSTRACT 
 
 
It is undeniable that the impressive growth and development of Islamic financial institutions in 
Malaysia is due to the fact that Malaysian government put in place an effective and comprehensive 
legal framework. 2013, was a landmark in Malaysia Islamic financial service industry, where 
Malaysia parliament enacted Islamic Financial Service Act (IFSA) that ensures shariah compliant, 
financial stability and protect the rights and interest of financial consumers. Under IFSA, Islamic 
banks should use only mudarabah in their investment accounts. Therefore, the overall aim of this 
study is to examine the perceptions of Islamic banks customers on the concept, applications and 
implications of mudarabah (profit sharing) contract. The study has used a survey, where 
questionnaires were distributed to 200 respondents. Descriptive statistics, factor analysis, 
independent t-test and ANOVA were used in data analysis. The results of factor analysis reveal 
that highly level of awareness among customers on the concept of mudarabah, its applications in 
Islamic banking products and services; and its implications to customers, for e.g. in the form of 
offering high returns positively influence customers perception towards mudarabah related 
products and services. In other words, the more the customers are informed about the concept of 
mudarabah, its application in banking products and its implication to them, the more positive 
perception they have towards mudarabah related products and services. In addition, the 
independent t-test and ANOVA results reveal that there are no significant difference between 
gender, race, marital status, and job sectors in relation to the level of their awareness towards 
mudarabah contract. However there are significant different between customer‟s level of education 
and level of income and customer‟s perception towards mudarabah related products. Meaning the 
highly educated and highincome respondents are more aware about the concept of mudarabah, its 
applications and implications. These in turns positively influence their perception towards 
mudarabah related products and services. Therefore, policy makers and financial institutions 
should find ways to increase on the level of awareness of customers on the concept of mudarabah, 
its applications and implications. BNM should issue effective guidelines for Islamic banks to 
explain to customers the concept, applications and implications of any contract before offering the 
products to the customers. Bankers should educate their customers on various Islamic contracts 
they used so that the customers become fully aware on their concept, applications and implications 
before subscribing to any Islamic banking products and services. 
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ABSTRAK 
 
Tidak dapat dinafikan bahawa pertumbuhan yang memberangsangkan dan perkembangan dalam 
institusi kewangan Islam di Malaysia adalah disebabkan oleh kerajaan Malaysia menyediakan 
rangka kerja undang-undang yang berkesan dan komprehensif. Tahun 2013, merupakan satu mercu 
tanda dalam industri perkhidmatan kewangan Islam Malaysia, di mana Parlimen Malaysia telah 
menggubal Akta Perkhidmatan Kewangan Islam (IFSA) yang memastikan ianya berlandaskan 
syariah, kestabilan kewangan dan melindungi hak-hak dan kepentingan pengguna kewangan. Di 
bawah IFSA, bank Bumiputra hanya perlu menggunakan sistem mudarabah dalam akaun 
pelaburan mereka. Oleh itu, keseluruhan matlamat kajian ini adalah untuk mengkaji persepsi 
pelanggan bank-bank Bumiputra terhadap konsep, aplikasi dan implikasi Mudarabah (perkongsian 
keuntungan) kontrak. Kajian ini telah menggunakan kaedah kaji selidik, di mana borang soal 
selidik telah diedarkan kepada 200 orang responden. Statistik deskriptif, analisis faktor, ujian-t 
bebas dan ANOVA telah digunakan dalam analisis data. Keputusan analisis faktor menunjukkan 
bahawa tahap kesedaran yang tinggi di kalangan pelanggan terhadap konsep mudarabah, aplikasi 
dalam produk dan perkhidmatan perbankan Islam; dan implikasinya kepada pelanggan. Misalnya, 
menawarkan pulangan yang tinggi secara positif mempengaruhi persepsi pelanggan terhadap 
produk dan perkhidmatan yang berkaitan dengan mudarabah. Dalam erti kata lain, apabila lebih 
banyak pelanggan dimaklumkan mengenai konsep mudarabah, penggunaannya dalam produk 
perbankan dan implikasinya kepada mereka, persepsi yang lebih positif akan terbentuk terhadap 
produk dan perkhidmatan yang berkaitan dengan mudarabah. Di samping itu, keputusan ujian-t 
bebas dan ANOVA telah menunjukkan bahawa tiada perbezaan yang signifikan antara sektor 
pekerjaan, jantina, bangsa, taraf perkahwinan, yang berhubung dengan tahap kesedaran mereka 
terhadap kontrak mudarabah. Walau bagaimanapun terdapat perbezaan yang signifikan antara 
tahap pendidikan dan pendapatan pelanggan serta persepsi pelanggan terhadap produk berkaitan 
dengan Mudarabah (perkongsian keuntungan). Ini jelas menunjukkan bahawa responden yang 
berpendapatan tinggi dan berpendidikan tinggi akan lebih sedar tentang konsep mudarabah, 
aplikasi dan implikasinya. Perkara ini akan mengubah pengaruh positif berkenaan persepsi mereka 
terhadap produk dan perkhidmatan yang berkaitan mudarabah. Oleh itu, penggubal dasar dan 
institusi kewangan perlu mencari kaedah untuk meningkatkan tahap kesedaran pelanggan kepada 
konsep mudarabah, aplikasi dan implikasinya. BNM perlu mengeluarkan garis panduan yang 
berkesan bagi bank-bank Bumiputra untuk menjelaskan kepada pelanggan mengenai konsep, 
aplikasi dan apa-apa implikasi  kontrak sebelum menawarkan produk kepada pelanggan. Pihak 
bank perlu mendidik pelanggan mereka mengenai pelbagai kontrak Islam yang mereka gunakan 
supaya pelanggan menyedari dan memahami sepenuhnya tentang konsep, aplikasi dan implikasi 
sebelum melanggan terhadap mana-mana produk dan perkhidmatan perbankan Islam. 
 
Kata kunci: Mudarabah (perkongsian keuntungan), persepsi, konsep, aplikasi, implikasi 
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CHAPTER ONE 
 INTRODUCTION 
 
1.0 Background of the study  
The concept of Islamic banking is fundamentally based on the foundation that Allah 
(S.W.T) forbids interest (Riba) and allows the trade and business. Al-Quran says: "Those 
who take riba (usury or interest) will not stand but as stands the one whom the demon has 
driven crazy by his touch. That is because they have said: "Trading is but like riba." And 
Allah has permitted trading, and prohibited riba. So, whoever receives an advice from his 
Lord and stops, he is allowed what has passed, and his matter is up to Allah. And the 
ones who revert back, those are the people of Fire. There they remain forever” (Al-
Baqarah, 2:275). 
 
Thus, in order to promote trade, shariah establishes underlying principles governing 
Islamic finance which include: (i) the prohibition of Riba(usually interpreted as usury or 
interest) and the removal of debt-based financing; (ii) the prohibition of Gharar, 
encompassing the full disclosure of information, removal of asymmetric information in 
contracts and the avoidance of risk-taking; (iii) the exclusion of financing and dealing in 
activities and commodities regarded as sinful or socially irresponsible (such as gambling, 
alcohol and pork); (iv) an emphasis on risk-sharing, the provider of financial funds and 
the entrepreneur share business risk in return for a pre-determined share of profits and 
The contents of 
the thesis is for 
internal user 
only 
134 
 
REFERENCES 
AAOIFI. (2004). Shari'a Standard (2004-5 ed.). Manama: Accounting and Auditing   
Organization for Islamic Financial Institution 
Abdelkader,  Chachi.(2006). Thirty Years of Islamic Banking: History, Performance and 
Prospects J.KAU: Islamic Economic, 19( 1): 37-39.  
Abdul Ghafar Ismail ( 2010). Money, Islamic Banks and the Real Economy. Singapore: 
Cengage Learning. 
Abdullah, Nurdianawati Irwani. (2005). Islamic Hire-Purchase in Malaysian Financial 
Institutions : A Comparative Analytical Study.Unpublished Thesis(Ph.D.), 
Loughborough University, Loughborough. 
Abdullah, Nurdianiawati Irwani, Dusuki, andAsyraf Wajdi. (2006). "Customers' 
Perceptions of Islamic Hire-Purchase Facility in Malaysia: An Empirical 
Analysis". IIUM Journal of  Economics and Management, 14(2), 177-204. 
Abdul Ghafar Ismail & Shahida Shahimi (2006). Profit Equalisation Reserve Decision: 
An EmpiricalAnalysis of Islamic Banks in Malaysia, working paper in Islamic 
Economics and Finance no. 0605, National University of Malaysia 
Abdus Samad and M. Kabir Hassan. (1998)The Performance Of Malaysian Islamic Bank 
During 1984-1997: An Exploratory Study, International Journal of Islamic 
Financial, Services Vol. 1 No.3.  
Ahmad, A., Khan, T., & Iqbal, M. (1998).Challenges Facing Islamic Banking.Islamic 
Research and Training Institute, Jeddah. 
Ahmad, K. (2000). Islamic Finance and Banking: The Challenge and Prospects. Review 
of Islamic Economics, 9, 57-82 
Ahmad, N., and Haron, S. (2002). Perceptions of Malaysian corporate customers towards 
Islamic banking products and services.International Journal of Islamic Financial  
Services, 3(4), 13-29. 
Ahmad, Norafifah, and Sudin Haron. “Perceptions of Malaysian Corporate Customers 
Towards Islamic Banking Products and Services.” International Journal of 
Islamic Financial Services 3, no. 4 (2002): 13-29.  
135 
 
Ahmad, Ziauddin. (2005). "The Theory of Riba". In Sheikh Ghazali Sheikh Abod, Syed 
Omar Syed Agil and Aidit Ghazali (Eds.), An Introduction to IslamicEconomics 
& Finance (pp. 71-85). Kuala Lumpur: CERT Publications Sdn Bhd.  
Ahasanul, H., Jamil. O. and Ahmad, Z. (2007). “Islamic Banking: Customer Perception 
and its Prospect on Bank Product Selection towards Malaysian Customer 
Perspectives”, 5th International Islamic Finance Conference 2007. 
Al-Kasani, A. B. (2005). Badai’ Al-Sana’i, FiTartib al-sharai’.Cairo: Dar al-Hadith, 
vol.7. 
Almossawi, M. (2001). Bank selection criteria employed by college students in Bahrain: 
an empirical analysis. International Journal of Bank Marketing, 19(3), 115-25. 
Amin, H. (2007). Borneo Islamic automobile financing: do demographics matter? 
Labuan e-Journal of Muamalat and Society, 1, 73-87. 
Ariff, Mohamed (1988), “Islamic Banking.”Asian-Pacific Economic Literature, Vol. 2, 
No. 2, pp. 46-62.  
Ariff, M. and Iqbal, M. (2011).The foundation of Islamic banking. USA: Edward Elgar 
Publishing, Inc. 
Aspfors, E. (2010). Customer Perception of Products , Service and Image. VAASA 
University of Applied Science , 10-40. 
Aziz, Zeti Akhtar. (2010). the Changing Landscape of Financial Regulation: 
Implications for Islamic Finance.Paper presented at the 7th Islamic 
FinancialServices Board Summit - Global Financial Architecture: Challenges for 
Islamic Finance, Manama, Bahrain.  
Bank Islam Malaysia Berhad Reclassifying Islamic Deposits under the Islamic Financial      
Services Act 2013 Available at 
http://www.bankislam.com.my/home/assets/uploads/ifsa-english_0072.pdf 
Retrieved 17 Jun 2014  
Bank Negara Annual Report (2006).Bank Negara Malaysia . Retrieved Feberaury 20, 
2015, from Bank Negara Web Site : available at 
http://www.bnm.gov.my/files/publication/ar/en/2006/ar2006_book.pdf 
 
136 
 
Bank Negara Annual Report (2010).Bank Negara Malaysia . Retrieved March 04, 2015, 
from Bank NegaraWeb Site : available at 
http://www.bnm.gov.my/files/publication/ar/en/2010/ar2010_book.pdf 
Bank Negara Annual Report (2012).Bank Negara Malaysia . Retrieved March 25, 2015, 
from  Bank Negara Web Site : available at  
http://www.bnm.gov.my/files/publication/ar/en/2012/ar2012_book.pdf 
Bank Negara Annual Report (2013).Bank Negara Malaysia . Retrieved April 11, 2015, 
from Bank Negara Web Site : available at  
    http://www.bnm.gov.my/files/publication/ar/en/2013/ar2013_book.pdf 
Bank Negara Annual Report (2014).Bank Negara Malaysia . Retrieved April 21, 2015, 
from Bank Negara Web Site : available  
   http://www.bnm.gov.my/files/publication/ar/en/2014/ar2014_book.pdf 
Bhatti, M.A., Hee, H.C., & Sundram, V.P.K. (2012).A Guide for Beginners: Data 
AnalysisUsing Spss and Amos. Kuala Lumpur: Pearson Malaysia Sdn. Bhd. 
Bryman, Alan, and Bell, Emma.(2007). Business Research Methods (Second edition). 
New  York: Oxford University Press. 
Burns, Alvin C., and Bush, Ronald F. (2003).Marketing Research : Online Research  
Applications (Fourth edition). Upper Saddle River: Prentice-Hall. 
Chachi, A.K. (2005). Origin and Development of Commercial and Islamic Banking 
Chapra, M. U. (2000). The Future of Economics: An Islamic Perspective. Leicester: The  
Islamic Foundation. 
Ching, and C.S. Leow (2014) Islamic Banking in Malaysia: A Sustainable Growth of the  
Consumer Market.International Journal of Trade, Economics and Finance, Vol. 
5, No. 6, December 2014 
Chong, and M.H. Liu (2009). Islamic banking: Interest-free or interest-based? Pacific- 
Basin  Finance Journal 17, 125–144 
De Run, E. C., & See Lip, D. Y. (2008). Awareness, understanding and behaviour of  
Islamic banking: Results of a special study. The Institut Bank Bank Malaysia 
Journal, 1-10. 
 
137 
 
Dusuki, Asyraf Wajdi. (2007a). "The Ideal of Islamic Banking: A Survey of 
Stakeholders' Perception".Review of Islamic Economics, 11(Special Issue), 29-
52. 
Dusuki, Asyraf Wajdi. (2007b). "Why Do Malaysian Customers Patronage Islamic  
Banks?" International Journal of Bank Marketing, 25(3), 142-160 
Echchabi, A., and Olaniyi, N. O. (2012). Using theory of reasoned action to model the  
patronization behavior of Islamic Banks Customers in Malaysia. Research 
Journal of Business Management, 6(3), 70-82. 
Farooq, Mohammad Omar (2006). “Partnership, Equity-financing and Islamic finance:  
Whither  Profit-Loss Sharing?”, Unpublished doctoral dissertation, Upper Iowa 
University, USA  
George, D., & Mallery, P. (2006).SPSS for Windows: Step by step. A simple Guide  
And reference 10.0  update. Boston: Allyn & Bacon 
Gerrard, P., and Cunningham, J. B. (1997). Islamic banking: A study in Singapore, 
International Journal of Bank Marketing, 15(6), 204-16. 
Gerrard, P., and Cunningham, J. B. (2003). The diffusion of Internet banking among 
Singapore consumers. International Journal of Bank Marketing, 21(1), 16-28  
Gorman , K. O., & R. M. (2014). Reserach Methodology for business and Management. 
Oxford, United Kingdom : Goodfellow Publishers Limited. 
Govt, Q. I. (2014, September 16). Knowing your products and services. Retrieved April 
10, 2015, from Business and Industry portal : 
https://www.business.qld.gov.au/business/running/sales-customer-service/sales-
skills/knowing-products-services  
Hair, J.F., Black, W.C., Babin, B.J., & Anderson,R.E., (2010). Multivariate DataAnalysis 
(7
th
ed.). Upper Saddles River, NJ:Pearson Education. 
Haque, A. (2010). Islamic Banking in Malaysia: A study of attitudinal differences of 
Malaysian customers. European Journal of Economics, Finance and 
Administrative Sciences, 18, 201-213.  
 
 
138 
 
Haque, A., Osman, J., and Ismail, A. Z. (2007). Islamic banking: Customer perception 
and its prospect on bank product selection towards Malaysian customer 
perspectives. Proceedings of the Fifth International Islamic Finance 
Conference.Kuala Lumpur: Malaysia 
Haque, A., Osman, J. & Ismail A. Z. H. (2009). Factor influences selection of Islamic 
banking: A study on Malaysian customer preferences. American Journal 
ofApplied Sciences 6 (5), 922-928  
Haron, S., Ahmad, N., and Planisek, S. L. (1994). Bank patronage factors of Muslim and 
  non-Muslim customers. International Journal of Bank Marketing, 12(1), 32-40 
Haron, S., and Azmi, W. N. (2005, May). Marketing Strategy of Islamic Banks: A Lesson 
from Malaysia. Paper presented at the International Seminar on Enhancing 
Competitive Advantage on Islamic Financial Institutions, Jakarta 
Hassan, M. (2007). People‟s perceptions towards the Islamic banking: A fieldwork study 
on bank account holders‟ behavior in Pakistan. Kyoto bulletin of Islamic area 
studies, 43(3-4),73-87. 
INCEIF.(2006a). Deposits Mobilisation and Financing Management (First edition). 
Kuala Lumpur 
INCEIF.(2006b). "Deposits Mobilisation by Conventional Financial Institution".(First 
edition).Kuala  Lumpur 
INCEIF.(2006c). "Deposits Mobilisation by Islamic Banks".(First edition).Kuala  
Lumpur 
INCEIF.(2006d). "Savings Determinants".(First edition).Kuala  Lumpur 
Iqbal, M., & Molyneux, P. (2005). Thirty Years of Islamic Banking: History, 
Performance and Prospects. New York: Palgrave Macmillan 
Iqbal, Zamir. (1997). "Islamic Financial Systems".Finance and Development (June 
Issue), 42-45. 
Iqbal, Zamir, and Mirakhor, Abbas. (2007). An Introduction to Islamic Finance: Theory 
and  Practice. Singapore: John Wiley & Sons (Asia).  
 
139 
 
Ismail, R. (2011). Understanding characteristics of deposits to develop the Indonesian 
Islamic Banks.Journal of Islamic Economics, Banking and Finance, 7(2), 27-44. 
Febianto, I. (2012). Adapting Risk Management for Profit and Loss Sharing Financing of 
Islamic Banks International journal of modern economy, 73-80  
Junaid, A.,  and Mohamed, M. (2011). “Islamic banking in Pakistan: A Study on 
Benchmarking of Financial Solutions Offered by Islamic Banks”. International 
Journal of Bank Marketing, 23(7), 18-34  
Kader, Radiah Abdul. (1995). "Bank Islam Malaysia: Marketing Implication". In SaadAl-
Harran (Ed.), Leading Issues in Islamic Banking and Finance (pp. 103- 129). 
Kuala Lumpur: Pelanduk Publications.  
Kaiser, H.F. (1974), “An index of factorial simplicity”, Psychometrika, Vol. 39 No. 1, pp. 
31-36. 
Khan, M. M., & Bhatti, I. M. (2008). Development in Islamic banking: a financial risk-
allocation approach. The Journal of Risk Finance, 9(1), 40-
51.http://dx.doi.org/10.1108/15265940810842401 
Khan, M. S. N., Hassan, M. K., and Shahid, A. I. (2008). Banking behavior of Islamic 
Bank customers in Bangladesh. Journal of Islamic Economics, Banking and 
Finance 159-164. 
Khoirunissa, D. (2003). Consumers‟ preference toward Islamic banking: A case study in 
Bank Muamalat Indonesia and Bank BNI Syariah.Journal of Islamic Economics, 
4(2), 145-168. 
Kotler, P., and Armstrong, G. (2001).Principles of Marketing (9th Ed.). New Jersey: 
Prentice Hall Inc. 
Krejcie, R.V., & Morgan, D.W., (1970). Determining sample size for research activities. 
Educational & Psychological Measurement, 30, 607- 
Kumar, C. Rajendra. (2008). Research Methodology (1th Ed.). New Delhi: S.B. Nangia  
for APH Publishing 
 
 
 
 
140 
 
Liew, C. S., and Leong, K. W. (2011). Factors affecting non-Muslim consumers‟  
towards intention to use Islamic banking products and services. Unpublished 
Conference Proceeding, Las Vegas International Academy Conference, Las 
Vegas, Nevada, USA. Business Management, 6(3), 70-82. 
Liew, S. A., and Bakar,M. A. A. (2003). Performance of Islamic and mainstream banks 
in Malaysia. International Journal of Social Economics, 30(12), 1249-1265 
Malhotra, N. K., and Birks, D. F. (2007).Marketing Research an Applied Approach  
(Third European edition). Harlow: Pearson Education Limited. 
Mark, L. (2010). Attitudes and Perceptions towards Islamic Banking among Muslims and 
Non-Muslims in Malaysia: Implications for Marketing to Baby Boomers and X-
Generation. International Journal of Arts and Science , 453-485. 
Metawa, S. A., and Almossawi, M. (1998). Banking behavior of Islamic bank customers: 
perspectives and implications, International Journal of Bank Marketing, 16(7), 
299-313. 
Mohamed Ishak Hj Badarudin Rais.(2007). “The Demand of Pawnbroking Services: 
Evidence from Malaysia”. Available at:  
http://ibacnet.org/bai2007/proceedings/Papers/2007bai7490 
Mohd, M. S. (2010). “Islamic banking in Malaysia. A Study Profit-Sharing Deposit 
Accounts in Islamic Banking: Analyzing the Perceptions and Attitudes of the 
Malaysian Depositors”.  
Muhammad Nejatullah Siddiqi, Banking Without Interest, Leicester: The Islamic 
Foundation, 1983.  
Naqvi, S. N. H. (2003). Perspective on Morality and Human Well-Being: A Contribution 
to Islamic Economics. Leicester: The Islamic Foundation 
Naveed Azeem Khattak, K. U. (2010). Customer Satisfaction and Awareness of Islamic 
Banking System in Pakistan. African Journal of Business Management , 662-671. 
Norsyakila, W. K. and Ghafar, I.(2013), “Profit sharing and loss bearing in financial 
intermediation theory”, Investment Management and Financial Innovations, 
Volume 10, Issue 2, 2013. 
 
141 
 
Pallant, J. (2007). SPSS Survival Manual : A Step by Step Guide to Data Analysis Using  
SPSS for Windows (Third edition). Maidenhead: Open University Press.  
Pallant, J. (2010). SPSS Survival Manual, 5th Edition. New York: McGraw-Hill. 
Proctor, Tony. (2005). Essentials of Marketing Research (Fourth edition). Harlow: 
Pearson Education Limited. 
Rahman, K. (2004) "Towards Islamic Banking: A Case Study of Pilgrims Management & 
Fund  Board, Malaysia" available at http://www.eldis.org/fulltext/rahman.pdf 
Rashid, M., Hassan, M. K., & Ahmad, A. U. F. (2009). Quality perception of the 
customers towards domestic Islamic banks in Bangladesh. Journal of Islamic 
Economics, Banking and Finance, 5(1), 109-128. 
Rogers, E. M. (1983). Diffusion of Innovations (3rd Ed.). New York: The Free Press. 
Rosly, S. A., & Bakar, M. A. A. (2003).Performance of Islamic and Mainstream Banks in 
Malaysia.International Journal of Social Economics, 30(12), 1249- 1265. 
Rugimbana, R., and Iversen, P. (1994). Perceived attributes of ATMs and their marketing 
implications. International Journal of Bank Marketing, 12(2), 324-34. 
Run, E. C. & Yeo, D. S. L. (n.d.). Awareness, understanding and behaviour of Islamic  
banking: Results of a special study.IBBM. 
Saunders, Mark, Lewis, Philip, and Thornhill, Adrian. (2007). Research Methods for  
Business Students (Fourth edition). Harlow: Prentice Hall Financial Times. 
Sekaran,U. (2003). Research Methods for Business. A Skill Building Approach (4
th 
ed.).  
NY: John Wiley and Sons, Inc.Khan, F. (2010) How Islamic is Islamic banking 
Sekaran, U. (2006). Research Methods for Business: A Skill Building Approach, (4th  
Ed.).New York: John Wiley and Sons, Inc.   
Sekaran, U., & Bougie, R. (2013).Research Methods For Business: A Skill Building   
Approach. 6th ed, Wiley 
Shaharuddin, A. (2010), “A study on Mudarabah in Islamic Law and Its application in  
MalaysianmIslamic Banks”, unpublished PhD thesis submitted to the University 
of Exeter, May 2010  
 
142 
 
Shamshad, Akhtar (2007). “Pakistan banking sector reforms: performance and 
challenges.” 
Siddiqi, M. N. (1988). Islamic banking: theory and practice. In Ariff, M. (Ed.), Islamic  
Banking in Southeast Asia. Institute of South East Asian Studies, Singapore. 
Siddiqui, S. H. (2001). Islami Banking: True Modes of Financing. New Horizon, 109  
(May-June). 
Tabung Hajji Annual Report, (2013). Tabung Hajji Malaysis. Retrieved April 14, 2015,  
from  Tabung Hajji Web Site : available 
thttp://portal.parlimen.gov.my/ipms/modules/risalat/res/risalat/2014/Laporan%20
Tahunan%20Dan%20Penyata%20Kewangan%20Lembaga%20Tabung%20Haji%
20Bagi%20Tahun%202013.pdf  
Thambiah, S., Ismail, H., Ahmed, E. M., & Khin, A. A. (2012).Islamic Retail Banking  
Adoption in Malaysia: The Moderating Effect of Religion and 
Region.International Journal of Applied Economics & Finance, 7(1). 
Traute, W.S. (1983) Arab and Islamic Banks, OECD, Paris. 
Vaus, David De. (2002a). Analyzing Social Science Data. London: SAGE Publications. 
Vaus, David De. (2002b). Surveys in Social Research (Fifth edition). London: Routledge. 
Wilson, R. (1983) Banking and Finance in the Arab Middle East, Macmillan, Surrey. 
World Islamic Banking Competitiveness Report 2013-2014). Available at  
http://www.ey.com/Publication/vwLUAssets/World_Islamic_Banking_Competiti
veness_Report_20114/$FILE/World%20Islamic%20Banking%20Competitivenes
s%20Report%202013-14.pdf  retrieved 2014  
Yusof, R. M., &Bahlous, M. (2013). Islamic banking and economic growth in GCC & 
East Asia countries: A panel cointegration analysis. Journal of Islamic 
Accounting and Business Research, 4(2), 151-172 
Zarqa, M. A. (2003). Islamization of Economics: The concept and methodology. Journal 
of  KAU: Islamic Economies, 16(1), 3-42.  
Ziauddin.A. (1994).Islamic Banking State of the Art.IRTI, Kingdom of Saudi Arabia. 
 
143 
 
Zikmund, William G. (2003). Essentials of Marketing Research (Second edition). 
Australia: Thomson South-Western. 
Yusoff, Remali, and Wilson, Rodney. (2005). "An Econometric Analysis of Conventional  
and Islamic Bank Deposits in Malaysia".Review of Islamic Economics, 9(1), 31-
52.  
Yousef, T. M. (2004). The Murabaha Syndrome in Islamic Finance: Laws, Institutions  
and Politics. In C. M. Henry & R. Wilson (Eds.), The Politics of Islamic Finance 
(pp. 63-80). Edinburgh: Edinburgh University Press. 
 
 
Quran verses and hadith 
Quran.com 
Sunnah.com 
 
 
 
 
 
 
 
 
